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Twitter unhappy about Google's social search changes

Twitter has complained about changes made by Google to integrate its social network Google+ into search results.
The new feature, called Search plus Your World, will automatically push results from Google+ up the search rankings. Google is determined to push its social network in the face of continued rivalry with Facebook. The current changes were about even greater personalisation, it said. It already includes personal search history in its search algorithms.

The three changes are:

· Personal Results - which enable users to find information such as Google+ photos and posts, both their own and those shared specifically with them, that only they will be able to see on their results pages
· Profiles in Search - both in autocomplete and results, users will be able to find people they are close to or might be interested in following
· People and Pages - helps users find people profiles and Google+ pages related to a specific topic or area of interest, and enable people to follow them with just a few clicks.
"Search is pretty amazing at finding that one needle in a haystack of billions of webpages, images, videos, news and much more," said Amit Singhal in the firm's official blog.
"But clearly, that isn't enough. You should also be able to find your own stuff on the web, the people you know and things they've shared with you, as well as the people you don't know but might want to... all from one search box," he added.

Twitter's general counsel Alex Macgillivray tweeted in response to the changes: "Bad day for the internet. Having been there, I can imagine the dissension @Google to search being warped this way." Mr Macgillivray had previously been employed at Google. Twitter expanded his point in an official statement. "For years, people have relied on Google to deliver the most relevant results any time they wanted to find something on the internet.”
Often, they want to know more about world events and breaking news. Twitter has emerged as a vital source of this real-time information, with more than 100 million users sending 250 million tweets every day on virtually every topic. As we've seen time and time again, news breaks first on Twitter; as a result, Twitter accounts and tweets are often the most relevant results.

"We're concerned that as a result of Google's changes, finding this information will be much harder for everyone. We think that's bad for people, publishers, news organisations and Twitter users." Google hit back at the criticisms. ''We are a bit surprised by Twitter's comments about Search plus Your World, because they chose not to renew their agreement with us last summer and since then we have observed their rel=nofollow instructions," it said in a statement. This refers to a technical barrier which makes it difficult for Google to rank Twitter information, a spokeswoman explained.
Continue on: www.bbc.co.uk/news/technology-16511794
1) Users will be able to find people they are close to or might be interested in following.

· ‘or’ combines   are close to + might be interested in following – at phrase level
2) People and Pages - helps users find people profiles and1 Google+ pages related to a specific topic or area of interest, and2 enable people to follow them with just a few clicks.
· ‘and1’ combines   people profiles + Google+ pages related to a specific topic or area of interest – at phrase level
· ‘or’ combines   topic + area – at word level
· ‘and2’ combines   find people profiles and Google+ pages related to a specific topic or area of interest + enable people to follow them with just a few clicks – at phrase level
3) "Search is pretty amazing at finding that one needle in a haystack of billions of webpages, images, videos, news and much more," said Amit Singhal in the firm's official blog.
· ‘and’ combines   webpages + images + videos + news + much more – at phrase level
4) "But clearly, that isn't enough. You should also be able to find your own stuff on the web, the people you know and things they've shared with you, as well as the people you don't know but might want to... all from one search box," he added.
· ‘and’ combines   your own stuff on the web + the people you know + things they’ve shared with you – at phrase level
· ‘but’ combines   don’t know + might want to… -- at phrase level
5) We think that's bad for people, publishers, news organisations and Twitter users.
· ‘and’ combines   people + publishers + news organisations + Twitter users – at phrase level
